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INSIGHT IS EVERYTHING

{ the Matural and Orzanic

Products Show demenstrated

one thing to us, it's that the

HFA is both trasted and
valued for the hard work that goes on
behind the scenes to keep otherz in
the know.

HF2A members receive
numerous npdates to achieve that,
including our “Westminster Insider”,
giving insights from our political
advizors; the “Media Inzider” locking
at coverage and messaging across
many media channels. the “Ressarch
Insider”, detailing stodies about
the UK diet, wholafoeds and, in
particalar, supplements. And most
importantly, cur member mailont
which gives an overview of kay
indnstry news and issaes,

And we know from this year’s
show comeback that over the past two
pandemic years our infinence ha=n’
dimrinizhed — rather, it's got stronger.
At the show, Tt was more apparent
than ever that the HFMA iz viewed as
the placs to go for key insights,

As a vizitor from the US Embazzy
basiness development department put
it, she always directs natural product
brands to the HFMA to help them
aszess their ronte to the UK market.
Why? Bacanse HFMA information
given is not only accurate, it's well-
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considered, strategic and based on
both hindsight and foresight.

This recognition was encouraging
as a great deal of times is spent with
our ears to the groand so that we
can be sirategically placed where
and when it matiers most, whether
in industry partnership fornms,
expert groups, working roups;
mdusiry meetings or Government
consuliations.

Mora recently, in May,
weve been abls to do just that —
providing indnstry perspective to
the Government’s consaltation on
mereasing vitamin D infakes within
the UK. population.

The HFMA responded with soms
strategic ‘wins’ that the Government
should censidsr around messaging,
mtakes and supplementary
approaches, and at many different
levels: edncation, business.
practitioner and consamer. The HF>[4
approach to vitamin T, and what we
are pushing for, is a shift in focus
away from “seasonal only’ supplement
puidance to supplementation for
gveryones, all year round.

We collated key scientific
evidence to support supplementation
in many different popolation groups.
not just those already recognizad
by Government, but also others for

whom vitamin D supplementation
is important, incloding vegans,
thoze whose dists are rastricted.
thoze who are in stressful sitnations
and tesnagers.

As well as dist and supplements.
the Government is locking at ways
to increase fortification of foods with
vitamin It With such a broad remit.
it's easy to see why the HFMA &=
an active contributor within many
differant aranaz, acrozs differant areas
of industry, in order to give voice to,
and strengthen our approach.

And so, we contine to bring vital
in=ight within tha UK Natural Health
induastry. This remains a key focus
as the HFMA grows and develops
organisationally, With input from
our expert scientific and technical
advizarz, and support from Connedl
who nphold the HFMA vision, we are
well placed to be at the cotting edze
of natural health, Which is of benefit
to all,

Tel: ozo8 481 7100

Email: hfma@hfma.co.nk
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